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Perception	management	psychology

J.	This	happens	when	people	publicly	claim	attributes	consistent	with	their	desired	identity	and	openly	reject	identities	that	they	do	not	want	to	be	associated	with.	Journal	of	Personality	Assessment,	48,	549-555.	It	is	how	we	interpret	the	sum	total	of	all	of	our	perceptions.	(1971)	argued	that	phenomena	that	psychologists	previously	attributed	to
peoples’	need	to	have	cognitive	consistency	actually	reflected	efforts	to	maintain	an	impression	of	consistency	in	others’	eyes.	xi)	Social	Interaction	Goffman	viewed	impression	management	not	only	as	a	means	of	influencing	how	one	is	treated	by	other	people	but	also	as	an	essential	part	of	social	interaction.	(1969).	E.,	&	Pittman,	T.	people	tailor
their	self-presentations	to	the	values	of	the	individuals	whose	perceptions	they	are	concerned	with.	Even	when	not	explicitly	trying	to	create	a	particular	impression	of	themselves,	people	are	constrained	by	concerns	about	their	public	image.	S.	Our	perceptions	can	be	affected	by	several	factors,	and	we	should	be	wary	of	when	they	may	be
manipulated	to	suit	the	purposes	of	others.	Conversely,	if	someone	has	a	negative	perception	of	themselves,	they	may	experience	low	self-esteem,	anxiety,	and	depression.The	perception	of	self	can	also	change	over	time	and	can	be	influenced	by	new	experiences	and	feedback	from	others.	G.	Sensation	is	the	raw,	uninterpreted	experience	of	the
world.Perception,	on	the	other	hand,	is	the	union	of	all	those	sensations	into	one	coherent	experience.	H.	At	first,	all	you	have	is	a	bunch	of	scattered	pieces	with	indecipherable	bits	of	some	image	on	them,	then	your	perceptual	processes	put	all	these	pieces	together	into	a	final	image	of	a	cute	dog	wearing	sunglasses.	(2011).	For	example,	we
perceive	time	as	moving	faster	when	we	are	having	fun	and	when	we	are	afraid	and	time	seems	to	slow	down	when	we	are	bored,	depressed,	or	disgusted	(Droit-Volet,	2013).	Impression	Management,	Psychology	of,	in	Smelser,	N.	This	form	of	management	generally	applies	to	the	first	impression.	R.	Self-presentation	involves	expressing	oneself	in	a
certain	way	to	manage	perceptions	and	achieve	social	goals.	This	risk	of	failure	in	portraying	a	deceptive	image	and	the	accompanying	social	sanctions	deter	people	from	presenting	impressions	discrepant	from	how	they	see	themselves	(Gergen,	1968;	Jones	and	Pittman,	1982;	Schlenker,	1980).	The	number	of	different	types	of	cells	in	our	eyes,	and
the	way	that	information	travels	through	our	brain	and	is	processed	and	influenced	by	our	perspective	makes	perception	a	subjective	phenomenon.	Symbolic	interaction,	28(2),	147-166.	Pain	dilates	time	perception.	Such	perceptions	include:	1.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your
use	is	permitted	by	an	applicable	exception	or	limitation	.	For	example,	perceiving	the	difference	between	different	musical	instruments	based	on	the	sounds	they	produce.Touch	perception:	The	ability	to	interpret	and	make	sense	of	touch	information,	such	as	pressure,	temperature,	and	texture.	(1985).	(1990).	Toward	a	general	theory	of	strategic
self-presentation.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	Psychological	perspectives	on	the	self,	1(1),	231-262.	In	other	words,	the	same	brain	regions	that	make	us	move	help	us	process	time.	Conversely,	when	the	impressions	of	other	people	have	few	implications	on	one’s
outcomes,	that	person’s	motivation	to	impression-manage	will	be	lower.	The	goal	of	perception	management	is	to	present	a	positive	image	or	message	about	a	particular	issue,	event,	person,	or	product,	and	to	control	the	narrative	and	frame	the	discussion	in	a	favorable	way.​Perception	management	can	have	both	positive	and	negative	consequences,
as	it	can	be	used	to	improve	public	understanding	of	important	issues	and	promote	positive	change,	but	it	can	also	be	used	to	manipulate	and	deceive	people,	leading	to	distorted	views	of	reality.	(1992).	Perception	management	is	designed	to	influence	perceptions	as	an	entity.	Elements	of	social	perception	range	from	the	perception	of	another	as	an
autonomous,	animate	object	to	inferring	intentionality	behind	the	behavior	of	others	(Rutherford	&	Kuhlmeier,	2013).	Though	the	question	of	whether	or	not	one	true	reality	exists	has	not	been	answered,	we	generally	share	a	common	reality	that	we	can	mostly	agree	on	(sometimes).	B.,	Ill,	&	Brown,	R.	He	communicates	this	view	through	the	conceit
of	theatre.	Generally,	people	undertake	impression	management	to	achieve	goals	that	require	they	have	a	desired	public	image.	D.	11).	1,	pp.	R.,	&	Kowalski,	R.	Popular	Communication,	9	(3),	165-180.	Because	people’s	goals	depend	on	them	making	desired	impressions	over	undesired	impressions,	people	are	concerned	with	the	impressions	other
people	form	of	them.	Social	expectancy	and	self-presentation	in	a	status	hierarchy.	Journal	of	Experimental	Social	Psychology,	5,	79-92.	Perception	is	the	translation	of	all	of	this	sense	data	into	the	coherent	experience	of	reading	an	article.​Put	simply,	perception	is	the	process	by	which	the	brain	interprets	and	organizes	sensory	information	from	the
environment	to	produce	a	meaningful	experience	of	the	world.The	act	of	perceiving	involves	various	cognitive	processes	such	as	attention,	sensation,	and	memory,	that	allow	us	to	recognize,	understand,	and	interpret	our	surroundings.	D.,	&	Ring,	K.	When	people	believe	that	their	public	image	is	relevant	to	them	achieving	their	goals,	they	are
generally	more	motivated	to	control	how	others	perceive	them	(Leary,	2001).	Suppressing	emotions:	Maintaining	self-control	(which	we	will	identify	with	such	practices	as	speaking	briefly	and	modestly).	New	York:	Wiley.	Self-perception:	The	psychology	of	personal	awareness.	Goffman	is	mostly	interested	in	the	non-verbal	clues	given	off	which	are
less	easily	manipulated.	Self-Presentation	Examples	Self-presentation	can	affect	the	emotional	experience.	While	earlier	theorists	(e.g.,	Burke,	1950;	Hart	&	Burk,	1972)	offered	perspectives	on	the	person	as	a	performer,	Goffman	(1959)	was	the	first	to	develop	a	specific	theory	concerning	self-presentation.	As	in	impression	motivation,	self-
presentational	behaviors	can	often	be	aimed	at	dispelling	undesired	impressions	that	others	hold	about	an	individual.	A	reinterpretationof	research	on	aggression.	M.	Impression	management,	myth	creation	and	fabrication	in	private	social	and	environmental	reporting:	Insights	from	Erving	Goffman.	ShareAlike	—	If	you	remix,	transform,	or	build	upon
the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	(2)	How	valuable	the	goals	are:	people	are	also	more	likely	to	impress	and	manage	the	more	valuable	the	goals	for	which	their	public	impressions	are	relevant	(Leary,	2001).	Impression	Construction	Features	of	the	social	situations	that	people	find	themselves
in,	as	well	as	their	own	personalities,	determine	the	nature	of	the	impressions	that	they	try	to	convey.	Goffman,	E.	Methods	of	madness:	The	mental	hospital	as	a	last	resort.	The	first	is	the	process	of	perceiving	the	internal	state	of	the	body,	also	known	as	interoception.	Many	roles	even	carry	self-presentational	requirements	around	the	kinds	of
impressions	that	the	people	who	hold	the	roles	should	and	should	not	convey	(Leary,	2001).	Schlenker,	B.	So	in	this	case	the	way	you	perceive	the	animal	in	the	image	is	altered	by	your	perspective.	That	is,	we	can	use	ourselves	as	a	reference	point	from	which	to	make	inferences	(Markus	et	al.,	1985).	To	learn	more	about	perceptions,	check	out	this
video:	Ceunen,	E.,	Vlaeyen,	J.	A	self-presentational	view	of	social	phenomena.	People’s	desired	and	undesired	selves	–	how	they	wish	to	be	and	not	be	on	an	internal	level	–	also	influence	the	images	that	they	try	to	project.	Why	rejection	hurts:	a	common	neural	alarm	system	for	physical	and	social	pain.	Perception	of	reality	refers	to	the	way	in	which
you	understand	and	interpret	all	of	your	experiences	and	the	belief	that	these	experiences	are	the	product	of	an	entity	that	exists	outside	yourself	and	can	be	experienced	by	other	people.	For	example,	perceiving	that	time	passes	quickly	during	an	exciting	event,	but	slowly	during	a	boring	one.Pain	perception:	This	is	the	experience	of	both	bodily	pain
transmitted	from	sense	receptors	in	your	body	and	psychological	pain	that	is	created	from	external	experiences,	such	as	rejection,	but	experienced	internally	(Eisenberger	&	Lieberman,	2004).Proprioception:	Proprioception	refers	to	the	way	in	which	our	bodies	interpret	sensory	signals	from	our	muscles	to	understand	the	position	of	our	bodies	or
where	our	limbs	are	with	respect	to	the	rest	of	our	bodies.	Westview	Press,	Boulder,	CO.	In	his	well-known	work,	Goffman	created	the	foundation	and	the	defining	principles	of	what	is	commonly	referred	to	as	impression	management.	Time	perception,	emotions	and	mood	disorders.	F.,	Solomon,	A.,	Joseph,	N.	(1969)	showed	that	those	hospitalized
with	schizophrenia	modify	the	severity	of	their	“disordered”	behavior	depending	on	whether	making	a	more	or	less	“disordered”	impression	would	be	most	beneficial	to	them	(Leary,	2001).	People’s	public	image	choices	are	also	influenced	by	how	they	think	they	are	perceived	by	others.	Psychologists	have	applied	self-presentation	to	their	study	of
phenomena	as	far-ranging	as	conformity,	aggression,	prosocial	behavior,	leadership,	negotiation,	social	influence,	gender,	stigmatization,	and	close	relationships	(Baumeister,	1982;	Leary,	1995;	Schlenker,	1980;	Tedeschi,	1981).	In	explicitly	laying	out	a	purpose	for	his	work,	Goffman	(1959)	proposes	to	“consider	the	ways	in	which	the	individual	in
ordinary	work	situations	presents	himself	and	his	activity	to	others,	the	ways	in	which	he	guides	and	controls	the	impression	they	form	of	him,	and	the	kind	of	things	he	may	or	may	not	do	while	sustaining	his	performance	before	them.”	(p.	Interoception	includes	the	perception	of	bodily	states	such	as	hunger,	pain,	fatigue,	nausea,	and	anxiety.	The
Overlook	Press.		✓		Save	hundreds	of	hours	of	time		✓		Earn	more	$	faster		​✓		Boost	your	credibility	✓		Deliver	high-impact	content		Our	brains	are	constantly	bombarded	by	a	barrage	of	sensory	data.	Such	people	think	that	they	will	not	be	able	to	project	the	desired	image	strongly	enough	or	believe	that	some	event	will	happen	that	will	repudiate
their	self-presentations,	causing	reputational	damage	(Schlenker	and	Leary,	1982).	L.	New	York:	McGraw-Hill.	When	they	are	not	able	to	refute	this	negative	impression,	they	may	project	desirable	impressions	in	other	aspects	of	their	identity	(Leary,	2001).	Psychological	Bulletin,	91,	3-26.	People	often	believe	that	it	is	unethical	to	present	impressions
of	themselves	different	from	how	they	really	are	and	generally	doubt	that	they	would	successfully	be	able	to	sustain	a	public	image	inconsistent	with	their	actual	characteristics	(Leary,	2001).	Share	—	copy	and	redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	For	example,	we	know	that	when	we	sneeze	it	is	an
involuntary	behavior	so	we	assume	that	the	same	is	true	of	other	people.	People	may	also	refuse	needed	medical	treatment	if	seeking	this	medical	treatment	compromises	public	image	(Leary	et	al.,	1994).	The	researchers	examine	the	traditional	inverted-U	anxiety-performance	curve	(popularly	known	as	the	Yerkes-Dodson	law)	in	this	light.	For
example,	someone	may	have	a	positive	perception	of	themselves	in	one	aspect	of	their	life,	such	as	their	work	or	athletic	ability,	while	they	may	have	a	negative	perception	of	themselves	in	other	areas,	such	as	their	social	skills	or	physical	appearance.	References	Baumeister,	R.	Goffman,	E.	It	involves	the	stimulation	of	our	sensory	receptors,	such	as
our	eyes,	ears,	nose,	tongue,	and	skin,	which	then	send	signals	to	the	brain.	(2004).	Such	lines	are	created	and	maintained	by	both	the	performer	and	the	audience.	The	researchers	propose	that	people	are	interpersonally	secure	when	they	do	not	have	the	goal	of	creating	a	particular	impression	on	others.	For	example,	my	current	perception	of	reality
is	that	I’m	typing	on	a	computer.	J.,	&	Baltes,	P.	F.	No	additional	restrictions	—	You	may	not	apply	legal	terms	or	technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	Key	Components	There	are	several	determinants	of	impression	management,	and	people	have	many	reasons	to	monitor	and	regulate	how	others
perceive	them.	Impression	management:	A	literature	review	and	two-component	model.	That	is,	self-perception	would	include	your	perception	of	your	abilities,	personality	traits,	behaviors,	appearance,	and	other	character	traits	(Kleinke,	1978).	It	involves	controlling,	shaping,	and	manipulating	the	information	that	people	receive	and	the	way	in	which
they	interpret	it.	There	are	many	different	kinds	of	sensory	data	that	our	brain	organizes	into	a	perceptual	experience.	In	a	similar	vein,	many	instances	of	aggressive	behavior	can	be	explained	as	self-presentational	efforts	to	show	that	someone	is	willing	to	hurt	others	in	order	to	get	their	way.	Journal	of	management,	14(2),	321-338.	(1984).
Psychological	bulletin,	107(1),	34.	No	warranties	are	given.	Impression	management	(Vol.	People	usually	want	others	to	see	them	as	“how	they	really	are”	(Leary,	2001),	but	this	is	in	tension	with	the	fact	that	people	must	deliberately	manage	their	impressions	in	order	to	be	viewed	accurately	by	others	(Goffman,	1959).	For	example,	perception	would
be	the	act	of	looking	at	a	flower	and	perspective	would	be	what	that	flower	means	to	us	and	how	we	feel	about	it.	For	social	interactions	to	go	smoothly,	every	interactant	needs	to	project	a	public	identity	that	guides	others’	behaviors	(Goffman,	1959,	1963;	Leary,	2001;	Tseelon,	1992).	Actors	give	different	performances	in	front	of	different	audiences,
and	the	actors	and	the	audience	cooperate	in	negotiating	and	maintaining	the	definition	of	a	situation.	5).	Erving	Goffman	popularized	the	concept	of	perception	management	in	his	book,	The	Presentation	of	Self	in	Everyday	Life,	where	he	argues	that	impression	management	not	only	influences	how	one	is	treated	by	other	people	but	is	an	essential
part	of	social	interaction.	Two	of	these	factors	include	how	people’s	relationships	with	themselves	(self-concept	and	desired	identity),	and	three	involve	how	people	relate	to	others	(role	constraints,	target	value,	and	current	or	potential	social	image)	(Leary	and	Kowalski,	1990).	This	can	go	as	far	as	gender	roles,	for	which	evidence	shows	that	men	and
women	behave	differently	due	to	the	kind	of	impressions	that	are	socially	expected	of	men	and	women.	People	can	also	engage	in	dangerous	behaviors	for	self-presentation	reasons	such	as	suntanning,	unsafe	sex,	and	fast	driving.	(1959).	The	presentation	of	self	in	everyday	life	(Vol.	Solomon,	J.	Schlenker,	B.	Braginsky,	B.	(1988).	People	are	more
highly	motivated	to	impression-manage	when	there	is	a	difference	between	how	they	want	to	be	perceived	and	how	they	believe	others	perceive	them.	H.,	&	Briggs,	S.	The	license	may	not	give	you	all	of	the	permissions	necessary	for	your	intended	use.	Perception	of	self	may	refer	to	at	least	two	different	processes.	Impression	management	in
organizations.	"Kaninchen	und	Ente"	("Rabbit	and	Duck"),	the	earliest	known	version	of	the	duck–rabbit	illusion,	from	the	23	October	1892	issue	of	Fliegende	Blätter.	For	example,	research	shows	that	people	are	more	likely	to	be	pro-socially	helpful	when	their	helpfulness	is	publicized	and	behave	more	prosocially	when	they	desire	to	repair	a
damaged	social	image	by	being	helpful	(Leary,	2001).	Leary	and	Kowalski	(1990)	say	that	there	are	two	processes	that	constitute	impression	management,	each	of	which	operate	according	to	different	principles	and	are	affected	by	different	situations	and	dispositional	aspects.The	first	of	these	processes	is	impression	motivation,	and	the	second	is
impression	construction.	(1978).	(1968).	For	example,	if	someone	has	a	positive	perception	of	themselves,	they	may	be	more	confident,	optimistic,	and	self-assured.	Impression	management,	also	known	as	self-presentation,	refers	to	the	ways	that	people	attempt	to	control	how	they	are	perceived	by	others	(Goffman,	1959).	For	example,	individuals
who	were	neglected	as	children	tend	to	move	through	the	world	with	the	assumption	that	others	are	untrustworthy	and	will	interpret	their	behavior	through	that	lens	(Levy	et	al.,	2011).	L.,	&	Norton,	S.	Ogilvie,	D.	In	general,	people	want	to	convey	impressions	consistent	with	their	roles	and	norms.	Role	of	the	self-concept	in	the	perception	of	others.
For	example,	social	relationships	such	as	friendship,	group	membership,	romantic	relationships,	desirable	jobs,	status,	and	influence	rely	partly	on	other	people	perceiving	the	individual	as	being	a	particular	kind	of	person	or	having	certain	traits.	Sensation	is	like	all	the	puzzle	pieces	and	perception	is	like	the	finished	puzzle.	Goffman,	impression
management	and	the	postmodern	self.	In	the	context	of	human	existence,	perception	is	the	basis	for	everything	we	experience	from	the	feeling	of	rain	on	our	skin	to	the	sound	of	joy	in	a	child’s	laugh.	There	is	agreement	between	the	performer’s	verbal	and	nonverbal	behaviors.	N.,	Ellison,	W.	They	are	not	immediately	concerned	about	others’
evaluative	reactions	in	a	social	setting	where	they	are	attempting	to	create	a	particular	impression	and	believe	that	they	will	be	successful	in	doing	so.	That	is,	light	receptors	in	our	retinas	give	rise	to	vision,	the	vibration	of	hair	cells	in	our	ears	creates	the	sensation	of	sound,	and	activation	of	receptors	on	our	tongues	creates	the	experience	of	taste,
but	we	do	not	have	time	receptors	that	transmit	the	sensation	of	time.	​Before	reading	on,	if	you're	a	therapist,	coach,	or	wellness	entrepreneur,	be	sure	to	grab	our	free	Wellness	Business	Growth	eBook	to	get	expert	tips	and	free	resources	that	will	help	you	grow	your	business	exponentially.​​​​​​​​​	Are	You	a	Therapist,	Coach,	or	Wellness	Entrepreneur?	For
example,	someone	who	abhors	bigots	may	take	every	step	possible	to	not	appear	bigoted,	and	Gergen	and	Taylor	(1969)	showed	that	high-status	navel	cadets	did	not	conform	to	low-status	navel	cadets	because	they	did	not	want	to	see	themselves	as	conformists	(Leary	and	Kowalski,	1990).	In	particular,	Leary	and	Kowalski	(1990)	name	five	sets	of
factors	that	are	especially	important	in	impression	construction	(Leary,	2001).	N.,	&	Bernecker,	S.	Journal	of	personality	and	social	psychology,	76(6),	1022.Rey,	A.	M.,	&	Consalvo,	M.	Journal	of	Personality	and	Social	Psychology,	52,	379-385.	In	sociology	and	social	psychology,	self-presentation	is	the	conscious	or	unconscious	process	through	which
people	try	to	control	the	impressions	other	people	form	of	them.	Leary	M	R	(1995)	Self-presentation:	Impression	Management	and	Interpersonal	Behaior.	Adult	attachment	style	and	the	perception	of	others:	The	role	of	projective	mechanisms.	It	involves	controlling,	shaping,	and	manipulating	the	information	that	people	receive	and	the	way	in	which
they	…	This	book	summarizes	the	research	findings	from	the	relatively	new	domain	of	study	called	"organizational	perception	management"	(OPM).	To	Goffman,	the	self	was	not	a	fixed	thing	that	resides	within	individuals	but	a	social	process.		Much	of	our	perception	of	others	is	influenced	by	the	way	we	perceive	ourselves.	By	conveying	particular
impressions	about	their	abilities,	attitudes,	motives,	status,	emotional	reactions,	and	other	characteristics,	people	can	influence	others	to	respond	to	them	in	desirable	ways.	Frontiers	in	psychology,	7,	743.Droit-Volet,	S.	This	can	be	considered	my	reality	because	I	am	fully	convinced,	for	a	variety	of	reasons,	that	this	computer	actually	exists	outside
my	mind	and	could	be	experienced	by	other	people.Our	perception	of	reality	can	be	influenced	by	several	factors	such	as	prior	expectations,	emotional	state,	and	a	group	of	different	chemicals	commonly	referred	to	as	psychedelics.	Tseëlon,	E.	People	use	these	clues	to	determine	how	to	treat	a	person	and	if	the	intentional	verbal	responses	given	off
are	actually	honest.	Freeman	&	Co.Levy,	K.	(2001).	Perception	management	is	often	used	by	organizations,	governments,	and	political	campaigns	to	influence	public	opinion	and	shape	public	perception.The	methods	used	in	perception	management	can	include	media	manipulation,	propaganda,	and	strategic	communication.	London:	Harmondsworth.
In	one	paper	on	self-presentation	and	emotional	experience,	Schlenker	and	Leary	(1982)	argue	that,	in	contrast	to	the	drive	models	of	anxiety,	the	cognitive	state	of	the	individual	mediates	both	arousal	and	behavior.	International	encyclopedia	of	the	social	&	behavioral	sciences	(Vol.	Tedeschi,	J.	Impression	management	refers	to	the	goal-directed
conscious	or	unconscious	attempt	to	influence	the	perceptions	of	other	people	about	a	person,	object,	or	event	by	regulating	and	controlling	information	in	social	interaction.	Journal	of	Personality	and	social	Psychology,	49(6),	1494.Mikulincer,	M.,	&	Horesh,	N.	(1982).	Perception	is	an	interesting	cognitive	phenomenon.	People	can	differ	in	how
congruent	their	self-presentations	are	with	their	self-perceptions.	D.,	Scott,	L.	According	to	Goffman,	individuals	participate	in	social	interactions	through	performing	a	“line”	or	“a	pattern	of	verbal	and	nonverbal	acts	by	which	he	expresses	his	view	of	the	situation	and	through	this	his	evaluation	of	the	participants,	especially	himself”	(1967,	p.	For
example,	when	you	hold	your	arm	out	in	front	of	you,	stretch	receptors	in	your	muscles	are	indicating	that	they	are	being	pulled	which	informs	your	brain	that	you	have	an	outstretched	arm.	Perception	and	sensation	are	related	concepts,	but	they	are	not	synonymous.Sensation	refers	to	the	process	of	detecting	and	responding	to	stimuli	from	the
environment.	By	enacting	a	line	effectively,	a	person	gains	positive	social	value	or	“face.”	The	verbal	intentional	methods	allow	us	to	establish	who	we	are	and	what	we	wish	to	communicate	directly.	This	activity	is	called	self-presentation.	(2005).	(1987).	Jones,	E.	the	content	of	people’s	self-presentations	is	affected	by	the	roles	that	they	take	on	and
the	norms	of	their	social	context.	(2013).	For	example,	if	we	are	commonly	deceitful,	we	will	see	others	as	deceitful	as	well.	Journal	of	Physiology-Paris,	107(4),	255-264.Eisenberger,	N.	Although	people	appear	to	monitor	how	they	come	across	ongoingly,	the	degree	to	which	they	are	motivated	to	impression	manage	and	the	types	of	impressions	they
try	to	foster	varies	by	situation	and	individuals	(Leary,	2001).	Impression	management	is	the	process	by	which	people	try	to	control	the	impressions	others	form	of	them,	often	by	engaging	in	self-presentation	strategies	to	convey	a	particular	image.	New	York:	Holt,	Rinehart	&	Winston.	For	example,	perceiving	the	difference	between	the	smell	of
coffee	and	tea	based	on	their	unique	scents.Time	perception:	The	subjective	experience	of	the	passage	of	time.	Perception	of	time	is	a	particularly	fascinating	percept	considering	there	is	no	sense	organ	through	which	our	brains	receive	time	information.	We	also	may	project	our	own	traits	onto	others	(Mikulincer	&	Horesh,	1999).	People’s	self-
concepts	can	also	constrain	the	images	they	try	to	convey.	Martey,	R.	Attribution	—	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and	indicate	if	changes	were	made	.	That	is,	it’s	the	way	it	feels	to	be	you.​Perception	of	self	may	also	refer	to	your	perception	of	the	way	you	are	in	the	world	or	the	way	others	see	you.	Meanwhile,	people
are	anxious	when	they	are	uncertain	about	how	to	go	about	creating	a	certain	impression	(such	as	when	they	do	not	know	what	sort	of	attributes	the	other	person	is	likely	to	be	impressed	with),	think	that	they	will	not	be	able	to	project	the	types	of	images	that	will	produce	preferred	reactions	from	others.	T,	Smith,	R.	Personal	consistency	and	the
presentation	of	self.	R.,	&	Leary,	M.	For	example,	perceiving	the	difference	between	a	soft	and	a	rough	surface	based	on	touch.Taste	perception:	The	ability	to	interpret	and	make	sense	of	taste	information,	such	as	sweet,	sour,	salty,	and	bitter.	Hypochondria	appears	to	have	self-presentational	features	where	people	convey	impressions	of	illness	and
injury,	when	doing	so	helps	to	drive	desired	outcomes	such	as	eliciting	support	or	avoiding	responsibilities	(Leary,	2001).	Attachment	style.	Impression	Motivation	Impression	Construction	Goal-relevance	of	impressions	Self-concept	Value	of	desired	goals	Desired	and	undesired	identity	images	Discrepancy	between	the	desired	and	current	image	Role
constraints	Impression	Motivation	There	are	three	main	factors	that	affect	how	much	people	are	motivated	to	impression-manage	in	a	situation	(Leary	and	Kowalski,	1990):	(1)	How	much	people	believe	their	public	images	are	relevant	to	them	attaining	their	desired	goals.	It	is	multifaceted	and	can	vary	between	people,	even	when	they	are	ostensibly
perceiving	the	same	object.	For	one	person,	the	flower	may	represent	one	of	the	best	moments	of	their	life	and	be	seen	as	beautiful;	for	another,	it	may	represent	one	of	the	worst	moments	of	their	life	and	be	seen	as	awful.​Perspective	may	also	influence	your	perceptions.	Studies	have	supported	Tedeschi	and	their	colleagues’	suggestion	that
phenomena	previously	attributed	to	cognitive	dissonance	were	actually	affected	by	self-presentational	processes	(Schlenker,	1980).	For	example,	perceiving	the	difference	between	a	tree	and	a	rock	based	on	their	shape	and	texture.Auditory	perception:	The	ability	to	interpret	and	make	sense	of	auditory	information,	such	as	sound,	pitch,	and	rhythm.
Implications	In	the	presence	of	others,	few	of	the	behaviors	that	people	make	are	unaffected	by	their	desire	to	maintain	certain	impressions.	Scheff,	T.	Looking‐Glass	self:	Goffman	as	symbolic	interactionist.	Is	the	presented	self	sincere?	M.,	Braginsky,	D.	Below	are	just	a	few	examples.Visual	perception:	The	ability	to	interpret	and	make	sense	of	visual
information,	such	as	shape,	color,	and	movement.	Gardner,	W.	We	say	that	someone	is	existing	in	an	altered	reality	when	their	perception	of	reality	deviates	substantially	from	the	norm.	The	impressions	that	people	try	to	create	are	influenced	not	only	by	social	context	but	also	by	one’s	own	self-concept.	When	these	clues	are	manipulated	the	receiver
generally	still	has	the	upper	hand	in	determining	how	realistic	the	clues	that	are	given	off	are.	Schlenker	(1985)	defines	a	desirable	identity	image	as	what	a	person	“would	like	to	be	and	thinks	he	or	she	really	can	be,	at	least	at	his	or	her	best.”	People	have	a	tendency	to	manage	their	impressions	so	that	their	images	coincide	with	their	desired	selves
and	stay	away	from	images	that	coincide	with	their	undesired	selves	(Ogilivie,	1987;	Schlenker,	1985;	Leary,	2001).	Let’s	talk	more	about	what	perception	is	and	the	different	types	of	perception	with	which	you	might	be	familiar.	We	must	use	these	methods	for	the	majority	of	the	actual	communication	of	data.	The	presentation	of	self	in	everyday	life.
Images	(e.g.	current	perceptions	of	legitimacy	or	trustworthiness);	2.	Keep	reading	for	more	on	perception	and	how	it	makes	all	of	our	experiences	unique.	When	people	believe	that	others	have	or	are	likely	to	develop	an	undesirable	impression	of	them,	they	will	typically	try	to	refute	that	negative	impression	by	showing	that	they	are	different	from
how	others	believe	them	to	be.	Or	if	we	are	generous	and	kind,	we	may	tend	to	see	others	as	generous	and	kind	as	well.​Social	perception	is	also	influenced	by	other	cognitive,	emotional,	and	cultural	factors	such	as	personal	biases,	expectations,	and	stereotypes.	299-308).	Tunnell,	G.	While	interoception	is	largely	informed	by	internal	experiences,	this
form	of	self-perception	is	shaped	by	a	combination	of	personal	experiences,	cultural	and	social	expectations,	and	feedback	from	others.The	perception	of	self	can	have	important	implications	for	an	individual's	behavior,	emotions,	and	well-being.	A.,	Dondas,	C.,	Thar,	M.,	Garcia-Larrea,	L.,	&	Mazza,	S.	Journal	of	clinical	psychology,	67(2),	193-
203.Markus,	H.,	Smith,	J.,	&	Moreland,	R.	65-99).	Adapt	—	remix,	transform,	and	build	upon	the	material	for	any	purpose,	even	commercially.	On	the	origin	of	interoception.	By	Kelsey	Schultz,	Ph.D.	Candidate​Reviewed	by	Tchiki	Davis,	M.A.,	Ph.D.	Even	when	we’re	sitting	still	doing	nothing,	our	brains	are	hard	at	work	creating	our	reality.	In	C.	R..
(Eds.).	For	example,	people	can	become	socially	anxious	when	they	are	motivated	to	make	a	desired	impression	on	others	but	doubt	that	they	can	do	so	successfully	(Leary,	2001).	Psychologists	have	also	studied	impression	management	in	the	context	of	mental	and	physical	health.	(3)	How	much	of	a	discrepancy	there	is	between	how	they	want	to	be
perceived	and	how	they	believe	others	perceive	them.	Conforming	to	Situational	Norms:	The	performer	follows	agreed-upon	rules	for	behavior	in	the	organization.	Amsterdam:	Elsevier.	This	is	why	people	are	more	likely	to	impression	manage	in	their	interactions	with	powerful,	high-status	people	than	those	who	are	less	powerful	and	have	lower
status	(Leary,	2001).	Being	Consistent:	The	performer’s	beliefs	and	behaviors	are	consistent.	The	goal	is	for	one	to	present	themselves	the	way	in	which	they	would	like	to	be	thought	of	by	the	individual	or	group	they	are	interacting	with.	(2017).	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Throughout	evolution,
creatures	have	relied	on	perception	to	find	sunlight	and	food	and	to	avoid	predators.	Impression	management	refers	to	the	goal-directed	conscious	or	unconscious	attempt	to	influence	the	perceptions	of	other	people	about	a	person,	object,	or	event	by	regulating	and	controlling	information	in	social	interaction.	W.,	&	Van	Diest,	I.	However,	more
commonly,	people	selectively	present	truthful	aspects	of	themselves	that	they	believe	coincide	with	the	values	of	the	person	they	are	targeting	the	impression	to	and	withhold	information	that	they	think	others	will	value	negatively	(Leary,	2001).	I.,	&	Lieberman,	M.	Similarly,	we	experience	time	as	passing	more	slowly	when	we	are	in	pain	(Rey	et	al.,
2017).​While	the	exact	mechanisms	of	time	perception	are	still	unknown,	it	is	thought	that	the	motor	system	is	at	least	one	of	the	major	contributors	to	the	experience	of	time.	​Want	to	learn	more?	In	one	such	study,	Braginsky	et	al.	Performing	the	looking-glass	self:	Avatar	appearance	and	group	identity	in	Second	Life.	Flattering	Others:	The	performer
compliments	the	perceiver.	Accounting,	organizations	and	society,	38(3),	195-213.	That	is,	perception	helps	create	perspective	and	perspective	helps	create	perceptions.A	perspective	is	a	point	of	view	or	attitude.	Appleton-Century-Crofts,	New	York.	(1980).	21).	J.,	&	Taylor,	M.	Additional	research	on	university	students	shows	that	people	may
exaggerate	or	even	fabricate	reports	of	psychological	distress	when	doing	so	for	their	social	goals.	Trends	in	cognitive	sciences,	8(7),	294-300.Kleinke,	C.	Perception	is	a	core	feature	of	existence.	In	B.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.	In	many	ways,	interoception	can	be
understood	as	the	subjective	experience	of	the	self.	Health	Psychology	13:	461–70.	Psychiatry,	22(2),	123-142.	Perception	management	is	the	process	of	influencing	the	way	in	which	people	perceive	an	issue,	event,	person,	or	product.	Check	out	these	articles:	If	you’d	like	to	keep	learning	more,	here	are	a	few	books	that	you	might	be	interested	in.	C.,
Jr.	(1974).	W.	Interoception	also	includes	more	abstract	experiences	such	as	the	sense	of	agency	and	emotional	states	like	joy	and	fear	(Ceunen	et	al.,	2016).	222).	Impression	management	is	a	common	way	for	people	to	influence	one	another	in	order	to	obtain	various	goals.	This	may	lead	to	people	sometimes	fabricating	identities	that	they	think
others	will	value.	You	can	think	of	sensation	and	perception	like	a	puzzle.	For	example,	perceiving	the	difference	between	different	types	of	food	based	on	taste.Smell	perception:	Also	called	olfaction,	this	is	the	ability	to	interpret	and	make	sense	of	smell	information,	such	as	the	scent	of	perfume,	flowers,	or	food.	L.,	&	Martinko,	M.	It	is	also	known
that	most	people	give	off	clues	that	help	to	represent	them	in	a	positive	light,	which	tends	to	be	compensated	for	by	the	receiver.	Each	of	these	studies	shows	that	people’s	efforts	to	make	impressions	on	others	affect	these	phenomena,	and,	ultimately,	that	concerns	self-presentation	in	private	social	life.	Gergen,	K.	Perspective	and	perception	are
distinct	concepts	and	require	different	brain	processes,	but	they	are	inextricably	linked	to	one	another.	Perception	can	be	influenced	by	personal	experiences,	emotions,	motivations,	and	expectations,	and	can	sometimes	lead	to	perceptual	illusions	and	misinterpretations	of	reality.	People	who	are	high	in	public	self-consciousness	have	less	congruency
between	their	private	and	public	selves	than	those	lower	in	public	self-consciousness	(Tunnell,	1984;	Leary	and	Kowalski,	1990).	Scientific	reports,	7(1),	1-6.	(1963).	Social	anxiety	and	self-presentation:	A	conceptualization	model.	Goffman	defines	that	when	people	enter	the	presence	of	others,	they	communicate	information	by	verbal	intentional
methods	and	by	non-verbal	unintentional	methods.	Psychological	Bulletin,	81,	540-563.	Despite	its	mysterious	origin,	time	is	a	fundamental	feature	of	human	existence.Our	experience	of	time	is	influenced	by	a	variety	of	cognitive	and	physical	factors.	Gergen	(Eds.),	The	self	in	social	interaction	(Vol.	Psychological	bulletin,	92(3),	641.	For	example,
there	is	a	famous	illusion,	called	the	rabbit-duck	illusion,	in	which	the	exact	same	image	can	be	seen	as	a	rabbit	or	a	duck	depending	on	how	you	look	at	it.	(2016).	In	other	words	(returning	to	the	flower	example),	you	and	I	can	look	at	the	same	flower	from	the	same	angle,	but	the	way	my	eyes	are	structured	and	the	way	visual	information	is
processed	in	my	brain	could	make	the	flower	appear	a	little	less	red	than	it	looks	to	you.	E.,	Michael,	G.	Identity	and	self-identification.	Embarrassment	and	social	organization.	Leary	M	R,	Tchvidjian	L	R,	Kraxberger	B	E	1994	Self-presentation	may	be	hazardous	to	your	health.	Journal	of	Personality	and	Social	Psychology,	47,	1310-1324.	Buss,	A.	For
example,	we	might	say	that	someone	experiencing	visual	hallucinations	after	ingesting	psilocybin	are	existing	in	an	altered	reality	or	altered	state	of	consciousness.	Leary,	M.	This	tactic	works	best	when	flattery	is	not	extreme	and	when	it	involves	a	dimension	important	to	the	perceiver.	B.	For	example,	while	you’re	sitting	at	a	computer	reading	this
article,	your	brain	is	receiving	tactile	information	from	receptors	in	your	skin	activated	by	the	sensation	of	clothing	and	the	pressure	on	your	body	from	sitting	in	a	chair,	auditory	information	conveying	any	music	or	ambient	noise	that	is	currently	tickling	the	hair	cells	in	your	ears,	visual	information	from	the	light	hitting	your	retina	produced	by	your
computer	or	phone,	proprioceptive	information	about	the	relative	position	of	your	body	parts	with	respect	to	one	another,	and	much	more.	*This	page	may	include	affiliate	links;	that	means	we	earn	from	qualifying	purchases	of	products.	Theory,	culture	&	society,	9(2),	115-128.	For	example,	public	scandals	and	embarrassing	events	that	convey
undesirable	impressions	can	cause	people	to	make	self-presentational	efforts	to	repair	what	they	see	as	their	damaged	reputations	(Leary,	2001).	The	discrepancy	between	private	and	public	selves:	Public	self-consciousness	and	its	correlates.	Schlenker	(Ed.),	The	self	and	social	life	(pp.	Jones	E	E	(1964)	Ingratiation.	Monterey,	CA:	Brooks/Cole.
Gordon	&	K.	Perception	of	others,	also	known	as	social	perception,	is	a	multifaceted	process.	The	moral	career	of	the	mental	patient.	Tedeschi	et	al.	Drama	and	the	self	in	social	interaction.	The	undesired	self:	A	neglected	variable	in	personality	research.	(1999).	Reputations	(e.g.	…	Perception	management	is	the	process	of	influencing	the	way	in
which	people	perceive	an	issue,	event,	person,	or	product.	Generally,	this	manifests	with	people	trying	not	to	create	undesired	impressions	in	virtually	all	areas	of	social	life	(Leary,	2001).
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