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Revise as needed in light of actual
performance, changing conditions, ;

CHAPTER 1 -
WHAT IS STRATEGY AND
WHY IS IT IMPORTANT?
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LEARNING OBJECTIVES

1. Understand why every company needs a sound strategy to
ccompete successfully, manage the conduct of its business, and

its r long: success.

2. Develop an awareness of the four most dependable strategic
approaches for setting a company apart from rivals and
winning a sustainable competitive advantage.

3. Understand that a company’s strategy tends to evolve over

time because of changing circumstances and ongoing

management efforts to improve the company's strategy.

Learn why it is important for a company to have a viable

business model that outlines the company’s customer value
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What is crafting and executing strategy. Why crafting and executing strategy is important. Crafting and executing strategy meaning. Process of crafting and executing strategy. Crafting and executing business policy.
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develop and deliver a frontline and firmly mainstream course that dominates that dominates that dominates. that dominates, that dominates, who dominates, that dominates, that dominates that you're going to have to create and present a course in the foreground and firmly in the dominant current, which is dominant, the current that is dominant,
which is dominant, which is dominant, which is dominant, which is dominant, which is dominant Dominant that you need to create and present course in the foreground and firmly in the dominant current, which, what a dominant current, what you will have to create. Students should know about the development and implementation of winning
strategies. 2. Provide a large FL to develop a course curriculum that you enjoy and are proud of. 3. Provide consideration options to keep student assignments diverse and interesting. 4. Help you complete the course at an optimistic pace that will get students enthusiastically applauding. We think the content of the pack will be especially informative
and useful for teachers who teach strategy courses first, but we have also tried to embellish ideas and judgments that teachers find valuable. They have experience in finding ways to update proposed courses and/or maintain variety and interest in student assignments. A brief overview of the full instructor-management resource package for the
instructor to develop and implement the strategy includes: ¢ A brief overview of the current purpose of the text of the 12 chapters (Chapter 1). * An overview of the 26 cases in the text as well as a network using the strategic issues that arise in each case (Chapter 1 and Chapter 3). * Discussion of the reasons for using strategy modeling as an integral
part of the strategy course. The two strategic simulations based on the corporate strategy game on the Internet or Glo-Bus that complement this text cover the types of strategic understanding, strategic analysis and strategic decision making described in the text chapters and are linked to the content of the book. The content of the chapter is
beautiful. The automatic nature of these two simulations requires minimal teacher time and administrative effort. You will be pleasantly shocked (and happy!!), you will have to integrate the use of a glo-bus or commercial strategy game and an additional degree of excitement and student energy than one or the other of these competitions - based on
simulation simulation strategy. Courses are provided, if you need more information, read Chapter 2.i®, as well as tips and suggestions for using GLO-BUS or a commercial strategy game effectively in your course (described in Chapters 2 and 3). ANDThe self -evaluation department tests that measure their dominance of the concepts and analytical



instruments, which were presented in 12 departments (discussed both in the 1st and 3rd chapter). Ideas and suggestions for the design and organization of i®i courses (Chapter 3 and Chapter 4). Recommendations for case instructions and intervention for the efficient use of cases (Chapter 3). 7 Strategy development and application Subject 17 i®
two sample course plan (chapter 4). i® Five rehearsal course and daily homework program for 15 weeks; 3 rehearse classroom activities for 10 weeks; and 3 examples of daily course programs for 5 weeks. (Chapter 4). Test bank for 12 episodes, which consist of more than 1100 questions i® i®. A number of information notes for each of the i® i® 12
(Chapter 6). Comprehensive guideline quality for each of the 26 cases in the i® i® development and the management strategy (Chapter 7). In addition to the guideline guidelines, the support package contains the following: online learning center (OLC) in the Instructor Guide at www.mhhe.com/thompson contains the Instructor Guide and other
learning sources. Your McGraw Hill representative can adapt the provision of material support materials for trainers in a standard format for blackboard, webct and other web-based learning platforms. You can access comprehensive PowerPoint presentations for each of the 12 sections in order to prepare for the course and serve as a draft
department. Designed by authors for classes. The collection contains more than 500 professional -looking foils that show the basic concepts, analytical procedures, important points and all numbers in the text sections. Further case videos have been added in nine cases (Costco Wholesale, Jetblue Airways, film rental competition, Dell, paper bread,
video game competition, Google Strategy 2008, Wal-Mart and Southwest Airlines) and video cassette sections that can be shown. The case has been added. . Recommendations for the use of each video are included in the corresponding instruction note. Section videos contain video clips that you can display with your lessons. Complete the testAnd EZ
Test Software has over 1100 test banks consisting of multiple-choice questions and short answers/essays that can be used in conjunction with EZ McGraw-Hill Test Software to create tests from Section or Section C or Special List C. . The teachers of Oprogramowanie Testowe Ez Umozywia add their own questions to those that appear in the testowym
bank. The EZ Test software allows you to create and print multiple versions of the test, as well as take the test online at www.eztestonline.com. Quizzes can also be exported to a course management system such as WebCT, Blackboard, PageOut, and Apple S Iquiz. CD-ROM for instructor. All instructor add-ons are available to text users, including
comprehensive multimedia resources including movies and chapters, a detailed instructor's guide, EZ testing software, and PowerPoint slides. All of these instructor resources in the Creation and Performance Strategy Pack iiiiiiii iii). * Case studies (supported by detailed study notes and films accompanying nine cases). i - i group oral presentations at
jednego lub wiecej przypisanych kajedy. ¢ ¢ Application Glo-Bus Lub Gry Strategicznej Biznesowej Aby Shuzy¢ Jako Integracyjne czwiczenie Capstone. Both simulations are easy to manage, automatically evaluated and provide detailed data in the form of a report that trains 20,000 people in the case of GLI-BUS and over 40,000 people in the case of a
business strategy game). SECTION 1 RESOURCES FOR TEACHER CHAPTER CHAPTER AND EXAMPLE 8 ¢ ¢ « « « Overview Use this chapter to provide learning exercises that can be combined with the instructor's creation of a scoring column to evaluate course or program learning objectives. The exercises may also be included in class discussions,
oral group presentations, or written reports not related to course evaluation. ¢ - * Each chapter also includes simulation exercises for participants that constantly match the chapter's concepts with the problems and solutions students face when competing in business.Game or GLO-BUS; these exercises can also be used with other strategy simulators.
Being able to choose from the options above, supported by the various materials in the Instructor Resource Pack, gives you considerable flexibility in your course design and provides you with a powerful set of teaching tools/learning tools. We've done a lot to make the 17th Edition pack work exceptionally well in the classroom, helping you save time
preparing properly for each lesson and making your students feel like your course is one of the best. ever received - in terms of entertainment and learning. What to expect in the 17th edition In preparing the revision of the text chapters for the 17th edition, we have tried to consider both content and teaching/learning effectiveness. The main goal was
to do three things exceptionally well: « Explain key concepts and analytical tools in detail in language learners can understand. The discussions are carefully designed to ensure maximum understanding and facilitate correct application. i®1 Lead by example at every step of the process. Correctly illustrating the connection and application of basic
concepts and analytical tools in real-world settings is the only effective way to convince the reader that the subject deserves special attention and directly touches on what every student needs to know about creation, implementation and management. Business. . strategies in today's market conditions. i®i Incorporate well-established strategic
management principles, the latest research and contributions to the strategic management literature, the latest thinking from leading scholars and practitioners in the field, and real-world business practices and behaviors" into each chapter. it is necessary to keep the content firmly in line with today's In addition, we have sought to highlight the
significant political changes that are permeating the global economy and many industries - the continued movement of industries and societies toward greater globalization, the increasing scope and strategic importance of cooperative alliances, and the spread of rapidly evolving changes across industries and business. environments, as well as how
advanced Internet technologies are driving significant changes in both strategy and internal operations of companies around the world.World. It also includes corporate order, keys to successful diversification and such as Sigma, Best Practices, the comparative analysis, a healthy content for the workforce and the corporate culture, which are
maintained by the strategy to support operational excellence and effective strategy. We believe that this 17th edition contains all elements that are required to support the strategic management course or successful MBA. The discussions in this chapter were directed directly at the basics of what the students should really know. Our explanations on
the basic concepts and tools for analysis reflect ongoing research and are slippery enough to really increase the value for the student, with superficial explanations have a small or any educational value. All chapters convince examples with which the students can easily identify. There is a direct and integrated river from one chapter to another. We
voluntarily accepted the pragmatic letter from Terre-a-Terre and the companies in which managers and real world managers do this. All chapters are accompanied by films. And thanks to excellent cases of research and cases of cases of colleagues in strategic management, this edition contains a collection of very interesting cases with unusual ability
to create magic in class. With large cases, you can easily learn valuable lessons why and how you can create and carry out a successful strategy. 9 Strategy for creating and specifications 17 edition Organization, content and functions of the text chapter 17. The edition has been reorganized to closely combine the strategic leadership with the strategic
management process raised in Chapter 2 and consolidate discussions about strategies in the event of one Competition examination strategy support the strategy in case chapter 6 and 8 16th edition in one chapter. As with all previous corrections, we worked hard, so that this edition offers quantum improvement in the general attractiveness of content
and simple understanding of the students. Therefore, we believe that you are convinced that no other reference text is better to uncover strategic management principles and combine these principles with solid theory and the best practices. additiveFacelift, which is intended for each section, because they are linked to lighter definitions, more
detailed explanations and very important examples for current examples and make the students easier for reading and understanding. Effective communication of basic concepts and analytical instruments in sections reduces their detailed need for conferences and spends time for new discussions in class and discussion, late stories about the
description of the negotiations in the press and other sources to go home. No other text of the strategy is close to the determination of our behavior with the FIM theory. The relevance and role of the company's resources and competitive advantages are clearly and completely integrated into our reporting in order to develop strategies with a company
and other companies. Chapter 3-8 clearly show that the company's strategy must be associated with both the circumstances of its external market as well as internal resources and competitive capacities. In addition, chapters 10, 11 and 12 have a strong perspective on various aspects of the performance strategy, which is based on sources, which also
clearly shows how and why intelligence capital and basic skills and competitiveness are a constantly successful strategy for successful successful strategy and perfection strategy. No other text of the strategy is obvious to our business ethics, our values, our social responsibility and our sustainability. We have equipped a very important section on
ethical commercial strategies, social responsibility and environmental responsibility with new discussions and equipment in order to better perform important student functions AACSB accreditation requirements that business ethics are obviously and carefully connected to the main training program. In addition, chapters 1, 2, 10 and 12 contain a real
debate about the roles of values and ethics, which gives them very fleshy and complete behavior of socially responsible business and behavior, since it is connected with the creation and implementation of corporate strategies . This tour summarizes the current section of each of the 12 chapters of the 17th craftsman and the edition of a response
strategy.Directly to "What is a strategy and why is it important?" There are fundamental discussions about how the concept of strategy, various elements of the company's strategy and why the management is trying to create the company. Strategy tends to focus directly on creating stable competitive advantages. The focus is on how business strategy
is partly planned and partly reactive and why business strategy tends to develop over time. A significant part is devoted to the concept of a business model and how it relates to the concept of strategy. The purpose of this first chapter is to convince students that a good strategy + good strategy = good management. The chapter is an ideal addition to
your introductory lecture on what is being discussed and why it is important. ® Chapter 2 is about the process of managing actual creation and strategy - it's a great task for the next day of training and is perfect for a day one conference. The main point of this chapter is five high speeds of strategy management and implementation: (1) the creation of
a strategic vision in which the company explains and why (2) the importance of balanced results of goals and performance targets. The company's progress (3) in order to achieve these objectives and move the company towards the objective in the market, (4) introduce and implement a strategy and (5) monitor progress and the need to make
corrections. Students are familiar with such basic concepts as strategic visions, mission statements, strategic and financial goals as well as strategic intentions. A completely new section points out that this 5-speed process requires Section 1, Chapter Function, and Case Review of 10 Strong Strategy Playbooks. There is an in-depth discussion of why
all managers are in the team of the company who compose a strategy and respond to the strategy and why the company's strategic plan is a set of strategies developed by various managers at different levels of the organizational hierarchy. The chapter ends with a short but abundant part of the administration and management of the company. ®
Chapter 3 represents analytical tools and concepts already known from industry and competitive analysis and shows the importance of adapting the strategy to industry compliance and business competitiveness.A distinctive feature of this chapter is the presentation of Michael Porter's competition model, which we consider it is the clearest and most
simple discussion of any text. Globalization and Internet technologies are seen as powerful overflowing forces that can change the competition in the sector, since the engines of change have become factors with which most companies in many sectors must consider winning strategies.ii ® iii Chapter 4 provides the image of the company based on
resources and convincingly explains why the company's strategy must be based on its resources, on its skills and its competitiveness. The role of key skills and resources and organizational skills in the creation of value for the customer is the fundamental thing when the strengths and weaknesses of business resources are discussed. The SSGG
analysis is presented as a simple and easy way to use corporate resources and the general framework. There is a strong relationship with the analysis of the value circuit, benchmarking and the evaluation of competitive force as conventional measures to evaluate the costs and position of the competition. An important feature of this chapter is a table
that shows how key indicators and performances are calculated and interpreted; For students, this graph will be useful for reading the crush to evaluate whether the company's strategy is producing good results. ii ® iii Chapter 5 discusses the search for the competitive advantage by the company, surrounded by cheap leadership, differentiation,
differentiated supplier and low -level competition strategies. - Price. 1i ® i Much of chapter 6 renewed extends the application of the previous chapter to discuss other strategic passages that the company can undertake to integrate its primary competitive strategy and apply a wisely coordinated strategy with the conditions of the sector and the
market. resources and for possibilities. ; The section contains sections on what to use for strategic and cooperative partnerships; Fusion and acquisition strategies; vertical integration strategies; Charter service strategies; and in -depth strategic opportunities for companies participating in six typical sectors and competitive situations: (1) in the
sectors, (2) in the sectors in rapid growth; (3) Mature industry, slow, (4) rigid or decadence industries, (5) restless, greatIndustry and (6) fragmented industries. The last section of this chapter deals with the advantages and disadvantages, including the advantages of the Blue Ocean strategy. * * Chapter 7 examines the entire range of options for
competitive strategies in foreign markets: export strategies, licensing, franchising, animated strategies, global strategies and common strategies that show strong dependence on strategic alliances and joint ventures. Spotia is trained in two strategic questions that are unique for international competition: (1) Whether the company's offers should be
adapted in every market in different countries in order to better meet the taste and preferences of local buyers, or mainly a standardized Scaling the product worldwide and at a global level (2) or in all countries in which it works, apply the same basic competitive strategy or change the conditions of domestic competition. It also takes into account
specific competition problems in markets and strategies that local companies can use in developing countries to defend themselves against global giants. i ® 111 Our rather extensive analysis of the diversity strategies of multidisciplinary companies in Chapter 8 begins with the determination of different ways of differentiation, explains how a company
can use diversity in order to create a comprehensive competitive advantage for its business unit, and examines strategic options For this, diversified companies have to improve their overall performance. In the middle part of the chapter, the methods and procedures for evaluating the strategic attractiveness of the 11th strategy for creating and
implementing the company's business portfolio are 17. Excreement for the relative attractiveness of different companies in any of their areas analytically, as well as strategic and resources between resources Between their activities for different companies. The chapter concludes with a brief overview of the company's four most important alternative
strategies: (1) Expansion of the diversity database, (2) Sale of some companies and discarding a closer diversity database, (3) restructuring and restructuring of the company structure and (4)Variation. ® ® i1i Title 9 provides a comprehensive area on some areas that are becoming more and more appropriate: (1) The need to work according to ethical
standards and (2) The company is a company and why it is needed and why it is necessary. Needs and why and why it is necessary and why and why he needs and why customers need a task or responsibilities to promote the improvement of the company regardless of their wishes. Are there any serious examples of work on ethics and/or social
responsibility? Why should a company strategy measure environmental stability standards? The starting section of the Ministry is whether ethical standards are universal (as supported by the ethical universality school) or local norms and situational conditions (according to the ethical relativity school) or the combination of both (theory of public
agreement). The following are three administrative ethical categories (moral, immoral and immoral), unethical strategies and shadow entrepreneurs, public approach to ethical behavior and social social concept. Responsibility strategies, ethical strategies and socially responsible behavior, moral and work, the concept of environmental stability and
why each company's strategy should be prepared to stimulate the sustainability of the environment. The content of this section will definitely make students think about, and I hope that all companies are aware and better aware of why they should do their job socially and sustainable. Chapter 9 is written as a "separate" section that can be assigned at
the beginning, middle or end of the course. Three regional modules (Title 10-12) on the implementation of the strategy are related to a pragmatic, convincing conceptual framework: (1) developing strengths and organizational skills necessary for the competent strategy; (2) the allocation of huge resources for critical strategic activities; (3) To ensure
that policies and procedures promote the strategy rather than prevent the strategy; (4) Creating best practices and making them constantly improve the development of value -making costs; (5) Establishment of information and action systems that allow company employees to better fulfill their strategic roles(6) direct connection of prizes and
incentives for achieving goals and good strategies; (7) strategy regarding the environment and work culture of enterprises; and (8) creating internal guidelines necessary for further development. A repetitive topic in these three chapters is that the implementation and implementation of the strategy includes puppet activities, behaviors and conditions
required for trouble -free support for strategy, and then obtaining objects and providing the results that students can understand. The method of implementing the strategy/strategy is a management exercise that determines the competence and good results of the operation. We did everything in our power to discuss 12 chapters in the bull's -eye,
including concepts, analytical instruments and strategic thinking methods that should include a strategy course for seniors/MBA. Each chapter contains new and improved strategies that combine basic concepts with real management practice, and each chapter contains new examples and illustrations. There are accompanying video segments. We
have provided many interesting learning certificates, which can be used as a basis for discussions on class or written tasks or team presentations used for assessment purposes. If you decide to use the modeling strategy as part of the course offer, we have developed a terrible way to connect some of the chapters of modeling participants with the
situational conditions they deal with when doing-completion. Performance during the performance during the performance Performance at the concert during the concert performance during the concert performance during the concert performance during the Modeling Concert. We deny the fact that this 12-chamber delivery is better than our
previous version, because it concerns the scope, readability and convincing examples. Of course, the final test of this or any text is the positive pedagogical effect in the classroom. If this permission determines a more productive phase of your lessons and better help you convince students that the strategy discipline deserves their expensive attention,
it will achieve its goal. Chapter 1 Resource instructor, chapter function and collecting 12 cases 17 In this edition, the 26th series of cases is FL. USH with interesting companies and valuable lessons for students and students of artistic fields.Implementation and implementation strategy. 1 ® is a good combination of cases of close FTH perspective, is
less than 15 pages, but they offer students a lot of chewing; About a quarter are medium length cases; Others are cases that have a detailed detail that requires more analysis. 1 ® ® at least 21 out of 26 cases are valid for companies, products or people heard by students knowing personal experiences or can easily be identified. « Oii ® ® training
training includes at least 11 cases that will provide students with special competitions in a sector environment where technological development is a daily event, product cycles are short and a competitive maneuver among competitors appears quickly. It turns out to be fast and frantic. i ® ®, 18 cases include situations where the company's resources
and competitive skills mainly play in a strategic program revealing the strategy of subjects, as are industrial and competitive conditions. i'® dispelled after the training is 9 cases related to companies in the non -competitive industries around the world and / or intercultural; These cases, along with the globalized content of the text section, provide a
large amount of material to strictly combine strategic management study with globalization in the world economy. ii ® 3 cases are associated with commercial strategic commercial problems or relatively small entrepreneurship companies. Oh i ®i 22, there are state -owned enterprises that allow students to study online, taking into account the latest
events of these companies. 1111 ® 9 out of 26 cases (Costco Wholelesale, Jetblue Airways, Competition in the Film Rental Sector, Dell, Paner Broad, Competition in Video Games, Google Strategy 2008 Discussions in the case. Network showing problems that are important in each of the 26 cases of this problem are provided in Table 1. Offers on the
sequence of questions can be found in this section. 11 -year sample contours and daily class 4 and 12 Chapter Beach Integration Method, Various Cases and Strategy Use and Strategy Modeling. Details of each case (including recommended and recommended assignment programsThe presentation team task is included in the teaching documents for
each of the cases (TNS is presented in Section 7). An example of a curriculum that shows a possible sequence of cases and proposed case studies is presented in part 4 of this im band. At this intersection, it is worth noting that Chapter 4 contains a comprehensive table with branching conditions, which contains formulas and short explanations, which
reveals every relationship. Administrators of previous expenses have informed us that students who adhere to this table are very helpful in order to maintain the analysis contained in the cases. Perhaps you would like to call this a focus diagram for the classroom and encourage you to fully exploit the information it contains. We believe that you collect
26 cases of quite attractive, excellently trained and highly qualified students in the use of concepts and the use of analytical methods from chapters 1-12. With this case, you shouldn't have a complex cultural task with cases. Students' percent from start to the file. 13 Development and execution strategy 17th edition 1 Table Sale of Sales in the 17th
edition of development and implementation strategy accompanying video (J = yes; n = no) Size: small (e), medium (e), large (large) ( Large). (Large (large (large (large)) large e-commerce strategy of multinational strategy and financial position analysis with cross-company and personnel analysis, personnel management, incentives and organizational
structures, core competencies, competitiveness, personnel policy, procedures, opera, opera, parbauditam procedur2008: Netflix and a Sensational Battle for Leadership y 1 x x x x x x x Case 6 Dell, Inc. Can 2008 Overtake Hewlett-Packard as World Leader in Personal Computing? Ylxxxxxxxxxxx case 7 Apple, Inc. 2008 n I X X XX XXX XXX X X
cas 8 PaneraBread Firma y m X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X X XX X XX X XX XXX XXX XX XXX XXX XXX XXX XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX
XXXXXXXXXXXXXXXXXXXXXXx), um xbox 360 zu schlagen, und PlayStation 3? N11xxxxx X x cas cas 13 corona beernllx x x x X caso 14 google strategy 2008 y1 x X Xx X X X X X X X X X X X X cas cas 16 loblaw cas 16 loblaw companies limited: Preparations Per-° councity Supercycencity SSpo SSPOX XXX XXX XXX XXX XXX XX X X X X X Cas cas
16 loblaw quotas: Preparations di ristrutturazione 08 N L. X X X X X CAS 19 PEPSICO diversification strategy in 2008 NLXXXXXXXXXXXXXXXXXXXXX XXX XX XXX X X X X case 22 Transform Wal-Mart 20 Initi Stores, Inc. Spolecnost a omezeni Wal-Mart mlatit Y LX XX XX X X X X X X X X X X Pripad 23 Southwest Airlines v roce 2008 :

Kultura, hodnoty and provozni praktiky Y LX X X X X XX XX XXX XXX XXX XXX XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX Dodavatel X2 Pouzdro X2 Dodavatel X2 Vyzvy NXX XXX XXX XXX X X X X X X X ro Teachera, vlastnosti kapitoly ve prehled pripadu, 6grencilerin 6zii anlamalarina yardimci olmak igin farkh
turde Provides supporting materials. Summary of Key Points At the end of each chapter is a summary of the key concepts, analytical tools, and other key points discussed in the chapter. This summary, located at the end of the chapters, will help students focus on key strategic principles, communicate the message of each chapter, and prepare for
tests. Online Learning Center (OLC) The following tools are available to students through OLC Publishers at www.mhhe.com/Thompson: ¥ Separately Graded ChapterThe OLC contains 20 questions per chapter to allow students to assess their understanding of the material presented in each of the 12 chapters. %2 % Case Study Guide. A classroom
case for creating a written case study expected in an oral presentation and calculating national connections that are used to assess a company's national situation. We suggest that students read this guide before their first case study discussion. ¢ Y4 of the learning questions for assigned cases have been posted by a number of PDF people with
learning questions for each of the 26 cases in this issue; Returning these lines to course participants eliminates the need to submit training questions to assigned cases. The students in the curricula correspond to those who appear in the teaching notes in these cases. ¥ % Adding video Some short video segments that the cases add are available in
the student area of the textbook site. PowerPoint Films is a selection of PowerPoint foils for each of the 12 chapters. Playing corporate strategy and Glo-Bus online simulations using one of the two Escort strategy simulations is an effective and constructive way to emotionally connect students to the course. We know of no more effective and fun way
to stimulate students' competitive energy and prepare them for the punishment of real-world decision-making than to have them match strategic skills with their classmates to compete for leadership. World market. In Chapter 2, we describe why using competitive strategy simulation makes sense as a course approach, and we provide detailed
suggestions for successfully integrating a corporate or Glo-Man strategy game into your strategic management course. If you choose to use one of the two simulations in your course, the easiest (and usually cheapest) way for students to access the simulation is to purchase a credit card from www.bsg-online.com (use Game Corporate Strategy if you
prefer) or www.glo -bus.com (if you choose Glo-Bus). By purchasing simulations directly from the website, students canLibrary range (savings that may be $ 10-15). The second method for students registration for modeling is the use of a prepaid access code completed 16. Issued, while the summary package completed with any modeling is ordered, it
is another ISBN number compared to the 17th. In your course: interconnected and convincing how to continue






